


Meridian Capital proposal
Pages of a proposal for rental
property located in New York

City.

PRESENTATION DESIGN

Jul 2015

SAXON

ﬁéEGO PARK

QUEENS, NEW YORK

VALUATION & EXCLUSIVE
AGENCY PROPOSAL

II MERIDIAN
INVESTMENT SALES

[ [ [

(it

G

[ [ [




WHY IS THIS IMPORTANT
(THE POWER OF YOUTH)

Thought Starter;
09.10.14 !

ADDED VALUE

POCATINE, . PATALVCRE JS

Creative Catalysts deck i

s ROGA, AKOA,
w

Presentation designed for a
pitch aimed at starting a new
agency initiative.

A2 WHATISTT
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Nov 2014




More likely
to watch on

DISCOVER HISPANIC AMERICA e

» YouTubeTV x  JWunivision

HISPANICS ACCOUNT FOR A YOUNGER AUDIENCE

Life Expectancy, Median Age; Years of Effective
Buying Power

subscribers per year 18-34 population %

Asian-American 87. 37 50
Of population growth New potential Specific growth in

African-Americon 75 34 41

NH White 79 43 36

Univision

Slides from a proposal that was a

part of a A for YoutubeTV, pitching Hispanics Are Early Adopters, Influence Those Around

the inclusion of their services on Them On Latest Technology
their platform. Hispanics account for

PRESENTATION DESIGN .

N ov 201 7 fERspanc | S7EHE 229 Hispanic | 19% NH

Of population growth

607% Hispanic | 55% NH
21% Hispanic | 18% NH




Meridian Capital proposal deck

Pages of a proposal for rental
property located in New York
City.
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Pandora x Univision Now deck

Slides from a proposal deck
for Pandora aiming to develop
partnership with Univision’s UNOW.

PRESENTATION DESIGN

May 2018

pandora

Hispanics over-index in music
streaming apps

Hispanics are Hispanics are

+12< +357

more likely to listen to music via mobile more likely to have listened to or used
music apps in the last 30 days Pandora in the last 30 days

[VALUE] [VALUE]

P

Hspanic

UNPRECEDENTED
ARTE

ORIGINAL AND EXCLUSIVE CONTENT

91% Leadsthe marketin live
television viewing

95%
Is more mobile

@ Stream more video than
the general population

Get Pandora PLUS with
UNOW for $5.99

Confidential - For Discussion Purposes Only

UCI Studios

An enterprise wide content studio that crea
platforms and language.
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Campaign Production
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The Energy F ANEREE | Impacts oo,

Enable Clean
Llnk A _ _' Energy Access

Annual Report e s
2010

MWH
I Clean Emergy Esterprises Cusstomers Installisg Efficenscy Equipnsest

E.‘] FINANCIAL

540 Million 8.T%

ment Funds Disbursed Pentfielian Return after Weise-of

&

$88 Million 510 Million
Erstrepreneurs Investment Co Repaymcnts

$125 Million
Leveraged from Thisd Parties
[] ENVIRONMENTAL

4.6 Million +100,000

Focts by Enserprises/was People with Access to Water

24 Million 693,000

C0 OfFset for Life of Project/project

121 Million 460,000

~576,000 19,000

of Tree
60 Million 910,000

E+Co

Annual Report designed for a non-
profit organization whose mission is
to empower local small and growing
enterprises that supply clean and
affordable energy to households,
businesses and communities in
Africa, Asia and Latin America.

PRINT

Jun 2011




“The children were
corstantly Il from broathing

“E+Co has invested in 194

Entrepreneurs |
Enable Clean

Enables Clean
Energy Access

The challenge of energy poverty requires reaching
not hundreds, of

Energy Access

“The world's toughest challenge is how to mobilize the
capital markets in such a way as to-sliminate energy
poverty, without causing a climate catastrophe. E+Co
has dong more good work on the ground on this Issue
than any other organization.”
= Michael Liebrelch, CEQ
Bloomberg New Energy Finance

INVESTMENT:

INVESTMENT:

I Ju o7 B+

IMPACT
PROJECTIONS:
Ioh atesl

“At one point, the prices
started to rise 5o fast that
et could not affoed the
gatons of kerosene that we
needed. This was becoming
a real problem”

- Teerosol Custy
Esteli, Nican

Investments N
Enable Clean it e
_— Energy Access oo

E+Co
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Selections + Selectors
Presentation designed for a
series of events hosted in NYC

featuring music and film.

PRESENTATION DESIGN

Apr 2016

ETECLOBS

True Indie Auteurs.

Selections+Selectors : Host

J.L. Sirisuk

J.L. Sirisuk filled her brain with knowledge (mostly useful)
while studying stateside in New York City where she ate too
many bagels and in Oxford, UK where she inherited an ad-
diction to tea and black pudding. Aside from interviewing an
assortment of wildly entertaining characters, she also writes
drama and humor with the goal of making people laugh and

ory simultaneously. She has contributed to Interview Magazine,
The Huffington Post, Salon, and NPR’s Berlin Stories radio
series, She is a Pisces and lives in Brooklyn.

HOST

SELECTIONS,
SETECLOBS

ctors : Overview

Selections and Selectors is a monthly film series held in
New York C -h month powerful and unique cultural
content is s

ened, followed by conversations whose subject
matter is loosely related to the content of each film.

Nights begin with cockeail receptions and are completed
with performances andfor D] set by some of the city’s best
DJs

Attendees are made up of a select group on influences and

tastemakers, invited by the curator of the evening, the film-

makers and Ds.

RVIEW

Selections+Selectors : Year Two Events

THIS YEAR'S PROGRAM:
“This years films will include:

Floodtide
http:/floodtidefilm.com/

Strerch and Bobbito
httpe/fstretchandbobbito.com/

Rubble Kings
http:/frubblekings.com/

The Deepest Depths Of The Burrow -
https:/rabbitey at/doc y

SELECTIONS,
SETECLOBS
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Meridian Capital proposal deck

Pages of a promposal for
rental property located in New
York City.

PRESENTATION DESIGN

LIVINGSTON

Jul 2015

MERIDIAN
INVESTMENT SALES

MERIDIAN
INVESTMENT SALES




Univision x ATT deck

Designs from a presentation to
partner with service provider.

PRESENTATION DESIGN

Mar 2015
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univision

COMMUNICATIONS INC

Discover Hispanic America

Recognize the Importance of Spanish

Today, The Mdjority In the Future,
of Hispanics Speak Spanish Spanish Is Still Here to Stay

Hi i 5+ that kS ish at h
82% of Hispanics A18-4% speak Spanish BRani=s o [ﬁ Mﬁﬁ?fng PREEEems

51 55
46
a7 42
Spanish Only Il 4
Bilingual W
English Only Il

3
2009 2014 2019 2024 2029 2034

Extensive Team
of Category
The Hispanic of Hispanic Marketing
Opportunity Insights Consultants Build
Client Strategy

Custom Built : E Native
340° Marketing " anded
Campaigns . Production 3N

Connect with
Hispanics “in-culture
and in-language”

772 70z 62~

Agenda

1. Recognize the Power of Hispanic Consumers
2. Connect with Hispanics “in-culture and in-language”

3. Choose the Right Partner




| ] A PROPERTY

77-87 COMMERCIAL STREET
BROOKLYN, NY

720 UNIT WATERFRONT MULTIFAMILY DEVELOPMENT
CONFIDENTIAL CONSTRUCTION FINANCING REQUEST
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22

Matches
broadcast
across linear
and digital in

*140%

Higher ratings
than 4@

7.8M*

Video Views for semi-
final shootout b/w
Manchester City and

December 18-22, Kissimmee

100M*

1.2M

Total Social Media Viewers Reached

English and Daypart Average Fluminense on UDN Impressions
Spanish on UDN Facebook Page

World
Champion: ‘I 6 .
Video Views for

Elite U-12 all Prospects Cup
teams Content
representing

8 countrids : " '* PROSPECTS
cup

Prospects Cup informational deck

Designed as slides for a [ — el Tl
series of presentations

showcasing statistics from : Ve !\,._ A : - ‘ ‘I 2M
year one of youth tournament. ) 880 ~. Nt °

.
()
e A H I Viewers Reached
Matches 0 " » 9 8 M
broadcast Higher tatings than P on UDN

across linear A palf Video Views for semi
Average on UDN : i wIAT
and digital g ‘ final shootout b/w
in English’ - \ ] Manchester City and
and Spanish Ny Fluminense on UDN
; Facebook Page

Elite U-12 ) w v ]d 9\; “\
o 1 ideo Views for
World 1 00M+ rz::::eﬂﬁng' ’ all Prospects Cup
Champion: i L1408 countries 4 y Content

Total Social Media
_ Impressions

PRESENTATION DESIGN

Oct 2018

PROSPECTS
cup .
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Univision TV infographics

Designed as slides for a
series of presentations
showcasing statistics
about Hispanic Americans’
relationship with pay-TV.

PRESENTATION DESIGN

Jul 2017

[T'S NOT JUST NEWS IN SPANISH. IT'S NEWS FOR HISPANIC AMERICA.

Takeaways from UCI study with Latitude “Navigating the Newscape”

LNCTLL T AEISCC M The Advantage of Spanish-Language

out
of

Communicates
information v
that matters

to me...

of Hispanics reported watching
more news in the last year

The Univision Advantage

4

7 1BX 4

univision

COMMUNICATIONS INC

Makes me feel Communicates

more connected «/ inawaythat
with my feels personal
community... to me...

International Issues

more likely to say
impacts them or
their family

vs. non-Hispanics

What Separates Univision Coverage

Univision is #1 for news that...

62

Makes Hispanics feel in-the-know

about their local area

S A2
=LLLL 0

political events

Source: UCI February 2018 Study with Latitude: “Navigating the NewsScape: Demonstrating Univision's Value and Advantage”

Topics that Matter to Hispanic America

Immigration

more likely to say
impacts them or

their family

vs. non-Hispanics

g

a Makes them feel connected to

where they're from

PAY TVIS ESSENTIAL

HISPANICS EMBRACE STREAMING
ONTVE AND NETWORK APPS

+

PAY TV CHURNBUSTERS

ly of Hispanics subscribe to a
8 7 0 traitional MVPD service, higher

than non-Hispanics (82%)

Hispanics say they are
outof | satisfied with their overall

every & service from TV providers

0/ more likely to see streaming as a
22 0 complement to pay TV, not a

replacement

7‘“" of | U Hispanics have both pay
every TV and an OTT service

CONTENT IS A DRIVER

CCOMMUNICATIONS INC

B univision®
W

0
73 A of Hispanics watch some

Spanish-language TV

0
+ | 7%] more likely to increase pay

TV services

%
+ 42 0 more likely to have
used their TVE app

of those who do not already use TVE

+2[] % more likely to consider using
within the next 6 months

0/ would pay for a premium
+ 23 0" channel to watch a show

they were interested in

i
+ |g 0 more likely to return to

the cord after cutting

0/ more likely to view content
+ 49 0 viaan authenticated
network app

of those who do not already authenticate

+ I 3% more likely to consider using
within the next 6 months ;)

0/ more likely to also pay for a
-|-2 B 0 streaming service to watch a

show they were interested in

@

Source: "Horowitz 2017, “GFK MRI July 7 Cord Evolution Study Base: Al8+/Subscribers to Pay TV, all comparisons to non-Hispanics




Rice Creative Treatment

Pages of a proposal treatment
for a reality TV show.

PRESENTATION DESIGN

Mar 2015

RICI= CRIEATIVIZ

-IRON =N

JORy &

[FRONT-N
CIENTER

eal Rice
Creative

o g
Tg

Front n Center - is a docu-reality series that depicts a coming of age
story about determination, self-acceptance and the building of relation-
ships amongst a group of inner city dancers, who are egger to compete
in dance cormpetitions and overcome life’s adversity no matter how hard,
‘This trail blazing cast of hard hitting dancers are followed in their ev-
eryday lives rehearsing, performing, working, dating and battling other
opposing dance tearmns to be number one. Jarmar Hopkins aka group
manager/choreographer Jelly” is setting the bar high for his group Epic
illusion to win this seasons dance off but it doesn’t come easy, With
group mermbers coming to rehearsals late, inner team dating, drama and
fights over leading spots in the dance routine Jelly has a lot to deal with
to malke Epic as Epic as their name- in a short time frame. The pressure is
on to be ready, rehearsed - FRONT N CENTER.

civee — ~ BRYANT
WEITIz

Bryant White - 21: from Brownsville/Coney Island Brooklyn who has
been dancing with Jelly for over 10 yrs. Bryant likes to dance, go out with
friends and dates. Bryant gets angry when peopile take his kindness for
weakness. Bryant has a big secret he wants to tell his family and jelly but
waiting for the right time. Bryant works around the clock becauss he is
trying to save money to leave his mothers home since his step dad dis-
agrees with him being gay.

Jamar “Jelly” - 28: is a Brooklyn native who has always had a love of
dance. He along with a child hood friend in middle school created
their first dance teamn at the age of 12. Which he solicited the help of a
local dj name DEMO who created dance mixes for them. The form of
dance Jelly teaches is an underground style called PUMPIN: non-stop
heighten energy using full body movements and crossing into swift
transitions - all while telling a themed story. It has eclectic elements of
hip-hop, street dance, reggae, vogue and acrobatics. This underground
movement of dance was created in New York City by urban youth
spreading from Bed-stuy Brooklyn to Harlem. Jelly's group is know
asP:pucﬂhmon.omemtc* viewed as the of the
sCene, team iher Jelly has a lot of work ahead of

him to get Epic back on top.

WE - MEGAN



Last Heroics proposal
Presentation designed to
attract potential donors for a

potential stage production.

PRESENTATION DESIGN

Apr 2014

LAST HEROICS

Presents

Proposal

Last Heraics present

WOLE SOVINKA'S THE ROAD

page no.

10

ON SET & COSTUMES

In designing a playing space I knew [ wanted to have something
that reflects the sort of theater that Soy
specifically, makes sense in. The theatrical world that e Hoaa’
encompasses is unlike any other, especially considering the
festival motif, it is unconventional and nonlinear und therefore
eannot accommadate conventional thinking in regards to the
design ele pents. I torms of the set design, | huve designe
concrete-j playg d. also of paper and ink to
highlight the pl..J s emphasis on the Word. From these grounds
spring the remnant of o gushing formal waiting to break forth to
fully engulf.

A you can see from the pictures, there is very little
conventional senting. The Loy row v bench seating, in
order to accommodate those whe are interested in o more
consistent experience. 5; ir those more traditional seats,
spectators will be able to sit or stand in arcas on the ramp, esp.
at the top where there iz no bench. Again, our aim here was to

= ¢ u space that would not only sccommodate but alzo reflect
the ‘transitional yet inchoate matrix of death and becoming'in o
context where * where actor and sudience may liberate their
imagination’ by being thrust into the dramatic and ritual ac

on.

The actars will, in this space, create whatever world theirs and
Soyinkn's imagination requires, with bells, whistles, cubes,
water, busted electronics ete.

In refe
create

nes, we will work with ancther designer to
sort of “farmal wear” that is conversant with the festival
smerge even more lavish at the play's festive climax.

Proposal

Last Herotes presents:

WOLE SOYINKA'S THE ROAD

ON OUR PRODUCTION

The central theme that we want to explore, in order to illhaminate what Soyinka
has masterfully executed in the text, is the duality of the festival motif of e
Mo (eap, in vegards to its sncred utility to Yoruba phenomena, particularly the
Oguan® [ereative| foree) alang with an expansive dinspora consciousness. The
play is structurally built on a festival of Ogun.

(In order to give context for the festival event in African traditional cultures, [
have employed Wole Soyinka's usige of art historinn Herbert M. Cole's analysis
in ba

The most dynamic expression of the festival event is the Mluidity of time, The
way that we are using time has to do with taking the festival of Ogun that the

Luy is built on and translating it intoe » sort of Pan-African, really a global
rlem lacated), dinlectic. Soyinka's festival af Ogun bocomes, in our
wslation’, a British promenade (broth he American prom). So the point
i= not simply to create ar ary ‘point of reference’, but rat
interpretive choice that will resonate with a contem porary, div
nudience nnd still support and sven oo both the Afric
context o nyinka's story and drams structure, in order to create a living and
breathing, unsettling and exciting theatrical experience.

‘tn

*Ogun-god of the creative urge, will; the first creator; the first actor; god of
creativity; god of iron; god of the mad; anguish of separation from the almighty
sphere.

‘A festival is a relatively rare climactic event in the life of any community...lts structure is
built on a core of armature or ritual. The festival brings about a suspension of ordinary time, a
transformation of ordinary space, a formaliser of ordinary behaviour. It is as if a community
becomes a stage set and its peaple actors with a batiery of seldom-seen pmps and costu
Meals become feasts, and greetings, normally simple, become ceremani

Brbord AE. Cide in Afrioen Arts, VI (3







